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INTRODUCTION:
Microeconomics is a second level course in economics. It is important for students interested in studying commerce and economics at the university level.  Microeconomics along with macroeconomics provides the student with the necessary foundation in understanding how the economy works. This course is challenging and requires that you keep up to date at all times. The successful student should acquire sufficient knowledge in order to pursue economic courses at the university level. 

COURSE OBJECTIVES AND METHODS:
At the end of the course you should be able to: a) understand basic microeconomic facts, concepts, theories and methods; b) establish a relationship between these theories and concepts; c) apply theory to actual situations; d) analyze a given issue, theme or phenomenon from several perspectives; e) develop appropriate strategies to study specific cases; f) demonstrate awareness of the contribution of informed , concerned, active citizenship, both locally and globally; g) draw and interpret graphs relevant to this course; h) correctly interpret the news, newspaper articles and the various quantitative data relevant to microeconomics; i) use equations to solve for equilibrium levels of price and quantity; j) employ critical thinking at a college level; k) develop evidence-based arguments; l) identify microeconomic-based problems and formulate appropriate questions; m) analyze text/data; n) synthesize text/data, demonstrating awareness of various perspectives; o) evaluate text/data; p) use computers to find information relevant to the course; q) establish links between economics and other social science and commerce disciplines.

COURSE CONTENT:
The following topics are discussed in the course: Introduction to Microeconomics; Scarcity, Choice and Opportunity Cost; Production Possibility Curve and Gains From Trade; Demand and Supply Analysis; Elasticity of Demand and Supply; Government Intervention in the Market; Theory of Consumer Behaviour; Production and Cost Theory; Perfect Competition; Monopoly; Monopolistic Competition and Oligopoly.

REQUIRED TEXT AND  MATERIALS:
Matziorinis, Kenneth, N. (2008),  Introduction to Micro Economics: A Managerial Approach,  Fourth Edition, Canbek Publications (ISBN: 978-0-9695506-3-1) ; Cost: $40.00

Material required: Block of graph (quad) paper or one (1)  Hilroy squared page exercise book for assignments and basic business calculator. Ask for economics graph paper at JAC bookstore.

TEACHING METHODS:

The format for this course will involve class lectures, problem solving assignments, class discussions, class tests,  research on current microeconomic issues on the Internet and the library and reading and comprehension of newspaper articles on Canadian and international business and economic issues.

ATTENDANCE POLICY:
Attendance in this course is compulsory. Students who accumulate more than five (5) absences constitutes grounds for automatic failure. 

EVALUATION PROCEDURE:
Three (3) class tests, 25 marks each ........................................ ....................................
 75 %  

Three (3) assignments, 5 marks each
......................................................................
 15 %

One (1) term research project, see page 4 of the outline 10 marks .................................
 10 %

                                                                                                                                     
------

                                                                                                                                     
100 %

Assignments are due, marked, returned and reviewed in class prior to each test.  Approximate dates: First Test: Week of February 22nd; Second Test: Week of April 13th; Third Test: May 7th.

PLAGIARISM/CHEATING:
Plagiarism and/or cheating will result in failure of the course. A written notification will be sent to the college administration. Further information is available in the Institutional Policy on the Evaluation of Student Achievement (IPESA). 

CELL PHONE POLICY:
Cell phones and any other wireless communication devices including i-pod and mp3 players are not allowed in the classroom. They should be kept closed and out of sight, sound and mind. Laptops are not needed inside the classroom. Any student found using their laptop for any purpose other than educational purposes will be summarily dismissed from the classroom. Rather, you should always bring your pocket calculators and a block of quad paper for notes and graphs.


SCHEDULE OF TOPICS, READINGS AND ASSIGNMENTS
PART ONE:
INTRODUCTION and DEMAND/SUPPLY ANALYSIS & APPLICATIONS



Matziorinis,  Chapters 1, 2  and 3


Assignment One:
Problems 2.1, 2.2, 2.3, 2.6, 2.7, 2.8  from the 






End of Chapter Two, pp. 82-85 






Problems 3.1, 3.2, 3.3, 3.4, 3.7 and 3.8 from the 






End of Chapter Three, pp. 111-113

PART TWO:
CONSUMER BEHAVIOUR THEORY: UTILITY & INDIFFERENCE CURVES 



 PRODUCTION THEORY, PRODUCTIVITY & COSTS OF PRODUCTION



PRICING AND OUTPUT DETERMINATION FOR PROFIT MAXIMIZATION 



Matziorinis, Chapter 4,  Chapter 5 and Chapter 6, Sections 1 - 3 

Assignment Two:
Problems 4.1, 4.2, 4.3 and 4.4  from the End of Chapter Four, 

pp. 139-142  

Problems, 5.1, 5.2, 5.3, 5.4, 5.5, 5.6  from the End of Chapter Five, pp. 169-170 and 






Problems 6.1 and 6.2 from the End of Chapter Six, pp.199-200  

PART THREE: 

     
 PRICING AND OUTPUT DETERMINATION BY FIRMS AND MANAGERIAL  DECISION-MAKING RULES: BREAK/EVEN ANALYSIS, PROFIT MAXIMIZATION, LOSS MINIMIZATION, & SHUT-DOWN DECISION, MEASURES OF PROFIT, GOALS OF FIRMS,  MARKET STRUCTURES, PERFECT & DIFFERENTIATED COMPETITION, OLIGOPOLY AND MONOPOLY and COMPETITION STRATEGIES 



Matziorinis,  Chapters 6 and 7

Assignment Three:
Problems 6.3, 6.4, 6.5, from End of Chapter Six pp. 201-203 and

Questions 7.1, 7.2, 7.3, 7.4, 7.5 and 7.6 from End of Chapter 7, p. 228

Instructions about assignments:

$ 
For all assignments you should use quad  paper (large squares, not scientific graph paper), ask for Economics Department paper at the bookstore.

$ 
On each assignment attach a cover page with full particulars (name, date, course name, etc.)

$ 
Assignments submitted after the due date are penalized by 1 mark per school day

$ 
Make an effort to use computer software (lotus, excel, & word) in preparing your assignments, this course provides you with an ideal opportunity to bone up on your software skills. 


TERM PROJECT DESCIPTION
Dr. K. Matziorinis

1.
Search for and select articles on a continuing basis from at least three (3) of the following media publications. Articles should be those written by journalists commenting on current economic news and affairs in print and on-line publications such as newspapers and magazines only. Do not search from scientific, technical or statistical sources : 


The Montreal Gazette


Business Week*


The Globe & Mail*


Fortune Magazine*


The National Post*


Barron's


La Presse



The Economist


Les Affairs



Canadian Business


The Wall Street Journal


Maclean's/Time/Newsweek


The New York Times


Other general or industry publications


The Financial Times

             Bloomberg

For online sources visit:


www.canbekeconomics.ca  and click on Economic and Finance Links
2.
Read throughout the term and collect articles dealing with microeconomic issues such as:

Demand and Supply; Markets and Price Determination; Price Controls; Agricultural markets; Elasticity of Demand or Supply; Productivity (efficiency); Costs of Production; Labour-Management Relations and Collective Bargaining; Automation of production; Technology and production; Business Innovation; Promotional competition; Price Competition; Product competition; Product Life-cycles; Stock markets; commodity markets; financial markets; Industries. 

3.
Choose any three (3) topics from the above and select five (5) of the best articles on the topic you can find. Articles should be large, contain statistics, graphs, tables, analysis and discussion; they should bear the date and the source of the publication.

4.
For each of the topics selected, pick out five (5) key terms and define them. For each of the topics selected, write a one typed-written page summarizing the contents of the five articles and explain how the five articles are related to each other and the course. Remember there should be a total of 3 topics and summaries, 15 articles and 15 definitions. Do not summarize the articles individually.

5.
Once you have completed the above, photocopy the articles, place them in a folder along with the 3 summaries and definitions and hand them in. Cutting off pages out of Library periodicals is strictly forbidden and punishable.

6.
Start reading and collecting newspaper articles immediately.

7.
This project is due on Tuesday, April 27th . All late projects are penalized by one (1) mark for each school day they are late. 




